Urban Village






Village



Enhancement of a low rise,
grade oriented activity.
Pedestrians and cyclists
are a priority.
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Visual and functional connectivity
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Old and new
Street pattern




Old and new




Single connected streetscape/pattern




Ample flow of open space




Provision of amenities
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Preservation of sense of place
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Human activity — vibrant street
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Face of Ontario
Welcome



Shoppers




Walmart

‘WAL- MART




Home Depot




Port Credit ldentity
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